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Background

Though available for decades in specialty stores and online, CBD oil is now poise
for dramatic CP@ke growth. Some estimates place the CBD oil market size as USI
2.9 billion by 2026. The Farm Bill signed in December 2018 legalizing (federal_J_y%(

KSYLJ IFa Iy IF3aINRAOdzZ GdzZNF f ONRLEZE YR UK
CBD oil for food and drug applications are all indicators of its increasing importanc

CBD oil is a product in and of itself, and an ingredient in a wide range of other
products related to health, wellness and beauty applications. This includes cream:
oils, salves, functional foods, nutraceuticals, beverages and supplements.

To help manufacturers and marketers in this category better understand how
consumers view their yse of CBD oil, CBD Marketing conducted a study of online,
word-of-Y 2 dzi K OZa/QS NRAIIuUuAZ2ya |oz2dzi /.5 2At
Baby Boomers, Gen X and Millennials. Millions of social media posts, blog posts ¢
reviews were summarized and analyzed to develop this report.

' VYRSNAUGFYRAY3I O02yadzYSNAQ 2LIAYAZYA | &
and other content can impact important business decismaking by
manufacturers and markets of CBD oil and its related products.
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Data Set: One Year and 1.28 Million Content Posts
* We analyzed online conversations from Jan 1, 2QHE 1, 2019

* 1,281,023 total posts from social media, blogs and forums
{ S NOK GSNXa dzaSR ¢S N&hnaN#k SOl yi G2
* Age splits: Baby Boomeggé 5472), Gen X (age di8), Millennials (age 227)

Conversation by Age Conversation by Gender
(Jan 2018019) (Jan 2018019)

m Baby Boomers
mGen X
@ Millennials

m Male

m Female
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Online Activity Overview

CBD oll has gained attention in the past year as -satifal solution for pain,
anxiety, depression and various health conditi@ine conversations about the
product have also increased steadily during this time period.

10k
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What DrivesConversation? CBD OO Proiacts #CBDcancy )
qhealthhen Quality”
medical marjuana
. - - CED Hemp OIl FWie
Our conversation analysis (full cebren #
sample) shows consumers are CBD products # p
actively sourcing recommendations foun ”"ﬁ?"-
and opinions about CBD oil on SOCI online . ¢
media and blog sites. #he ml R ada

* Top terms include: Statesmus o
Help with pain
Help with anxiety
Health benefit

Pet treat

Improve health | e
" #cannabiscommunity

Natural CRD oll company
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Top Conversation Sources

« Twitter and Tumblr make up 50% of

. CONVERSATION SOURCES
the analyzed conversation

* Reddit is the most popular online

forum for conversation m Twitter

. m Tumblr
* On baby and parenting forums, new §VouTube
and expecting mothers talk about
) ; . . m Instagram
using CBD oil to deal with pain and m Blogs
nausea:
m Forums
o Community.babycenter.com
o Whattoexpect.com
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Top Conversation Sources

Conversations by State/Region

* Many conversations occurring in
California, Florida, Texas, New
York and Colorado

* Conversations concentrated in
populous urban areasLos
Angeles, Miami, Denver and
New York City
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Most Common Useéppearing in Conversations

Consumers are talking about usi _health benefits chroric pain
CBD oil to treat a range of healtt eff"'éég.g reg;egg'pe"tmff;;g;g;;g;
ISsues or symptoms, including: e, found qanxiet y ?&alles
A Pain benefitstreat i improve
. bcontam d ants
A Inflammation cmﬁ?a..use use THCausoheup
" carFl’:\las":::II::t 'eat e Hemp oil
A Anxiety condition a“"lhb IIp ealtl;l
: states ~ 1 wor
A Depression dog#CBD ght body
AAcne > Used CBD Qi

offering #cannabidiol

Hemp CBD Oil side effects
medical marijuana
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Pain Management Conversations

assorted medical condibons
top qualty medical marijuana

A Consumers talk about using CI fibromyalgia e pcoen o s

. . I
to treat chronic pain. #I‘E‘g"'_'cng%:‘c'l*rgp Dﬂmm ;

A Specific conditions discussed e #CBD = #anxlety
iInclude join pain, fibromyalgia, insofmya #,,.,E“ness
arthritis and cancer. rediice high =

#health g | N

A Some people also use CBD to paln wlae L Heamnabic
reduce inflammation or sorene #Hp&m anxiety wea ==
following a hard workout. tound e Ip USE iorks eai sencris

A CBD appeals to those seeking coom, TElieve be"eflﬂﬁl :;;j;nt
natural and noraddictive pain %ﬂﬁaﬁggﬂﬂt aviy e
managemensolution. uffering from >

cancer, epilepsy and severe pain
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Pain Management

SENTIMENT

m Positive m Negative

t S2LX S FNB aleAay3ax

Aa/l .5 2Af A& I 65a2YS F2NJ CAONRY
have 2 crushed disks, lower lumbar disorder, carpal tunnel,
degenerative disk disease and am a cancer sudvévor

A d've seen CBD help a lot of people, but pain relief has by far, been
one of the most often cited benefits. CBD Oil is also a much safer
alternative tharg2 LJA 2 A Ra ®¢

A My pharmacist told me CBD oil is much safer than Tylenol. | use it
for minor pain now ¢

A 0HAPPY SUNDAY GYM RATS! Instead of partying tonight, | got an
awesome workout in, thanks to myp@rereliefCBD oil! Mixed it in
some preworkout and killed my workout, pain fide
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Mental Health Conversations

is going to be employed
sometimes illegal

depression and anxiety

: #cannabis
d|sorde r 5-HT 1receptor agonist

A Consumers m ften talk i
Consumers most often talk abot #cannabidiol #emei

using CBD to trealepression, scbdheal benefits
Insomnia, stress and anxiety M:t p|§"°.‘,§ help#de THC rentathean

kind . treat anxiety disorders
AThere is an effort to educate ", .. a nXI et o
others about the benefits of CBL  ress symptoms

: : ork g #health
to regulate moods/improve ﬁﬁnmety Q,l!y w E:annabls
mental healthc n_amely that it b‘j;'il‘; depI'ESSIQI'I §tudy
does not have sideffects or wucd #ebdoil USEd Q;%rtldﬁ%';}mmm
addictive properties or cause yo . _ #depression redhlces means
to feel high. S e

__ is generally classified
minimum THC content
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Mental Health

SENTIMENT

m Positive m Negative

t S2LX S FNBE &l eAay3ax
Ada! DL/ @asYiesledany &ind, body, and spiriake CBD

oil daily for its antinflammatory benefitsCBD reduces the risk of
diabetes, relieves pain, combats ANXIETY, fights cancer and
seizures, and promotes slebg

& / .isf| compound that is naturally found in cannab@nnabis
itself has grown in popularity in recent years thanks to its
astounding medicinal effectslany users of cannabis have claimed
that their anxiety, insomnia, pain, and other issues have redu¢ed

a / .oibis great for improving anxiety, mood and is a knamti
depressantAs a result of these properties, CBD oil is also shownto
helpwithsleepL U Qa | t a2 aK2gy AYLINREOSYS
aft SSLIAYy Saaoé

G ! y 2 suisét Kdjoyed in a beautiful location thanks to CBD oil

daily. Tags: #balance #organich@oil#health #fhempforhealth

#hemp #seizurescannibidiokcbd#seizure Healthylife
#wellnessjourneyfantiseizure?y” I U dzNJ f €
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Beauty/Cosmetics Conversations

Consumers talk about using CBD beauty Pfoducts camnabiscommurity
for: suty Healt #hem

_ _ _ benefits best #wellness
A Reducing inflammation #b eauty b sk |n

;"u]ti-im"'ll‘Ide avaiiable CBD Oil Solutions
A Slowing down aging i con B aut #F?astc.l'aé‘;éi.
CBD products inrelie

A Treating acne C‘“’;‘ﬁga“h auy > organic THC = ad) #1EMmpoi

#organic

A Treating eczema al'lnabldI0| Pain Reef

~=Usk #cbdoil =
~ ftsKincare

#cannabis
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Beauty/Cosmeticgonversations

SENTIMENT

m Positive m Negative

8%

t S2LIX S FNB al eAay3ax

A a / .oibis quite a bit less challenging to buy
than THC oilDil can be utilized in numerous
beauty and body care solutichg

A a / .oibis good for your systertt.is
produced from the specific berry breed that
Is bred fortopicals fiber benefits and more €

A G ¢ K Btthe White bumps under the skin on
my face are going away... | am just amazed
with all the good things CBD Oil is doing for
YS &€

A oCannabidiofor the win! CBD has helped my
whole family from skin rashes to my epileptic

dogdb €
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Pet Care Conversations

Pet CBD OQil Tinctures .
CBD hemp OII Cannabidiol compounds
#alternativemedicine

A CBPD-can alsg thelp pets deal witl #a nﬁcannabldlol S

b oranorandEy w2 OGS #chdoil .......

A Fighting cancer checkour & #pets showed

. #health

A Seizures  #dogs _||1_e| {ound
A Pet treats with CBD oil hailed as #hemp #CBD pé‘?f CBD

row A ~ mg offer

GadZisnF22Rr T2N) YOURPETS Las b shealedbyhemp
A Many people talk about CBD oil Pet SBD Ol #chdheals 2 28ng

I ayl ddzNF f | yR UTItion 4 - annabinoids

PRS- A< _ CBD Ol For Dogs CBD Oil for Pets
UKSANI LISGaQ | At CBD Hemp Oil Products

CBD Qil products
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Pet Care Conversations

SENTIMENT

m Positive m Negative

5%

t S2LIX S INBX al eAay3ax

A cdHumans are not the only ones who can
benefit from CBD Oillake care of your cat,
dog, best friendPURE HEMP CBD PET
CHEW TREATS

A dThe Amazing benefits GannabididlCBD
works and is one on many Cannabinoids
that can help and possibly heal us humans
and our loved pets €

A & lgood alternative to painkillers for dogs is
cannabidiobroducts.These are a natural
way to reduce pain and discomfort in your
pet, even if the pain is from a chronic
condition like arthriti €
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Pain Management and Mental Health Benefits alee Most Widely
Discussed Uses for CBD Ol
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Edible vs. Topical CBD Qill

* Common edible forms of CBD: » Common topical forms of CBD:
- Gummies - Creams
- Oils - Gels
- Hard Candy - Qils
- Butter - Balms

- Pills/capsules
- Beverages
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Edible CBD is Generally a MdpPepular Consumption Method, Except
for Beauty or Cosmetic Applications



